THE COMING CRISIS
fur, people in record numbers
rejected fur forever. Fur sales
plummeted as salon after salon
closed. The end of the decade
saw record-low fur sales; world
wide, the market faltered.
But now, incredibly, the fur
industry has rallied. "Stores
Gear for Fall Gains as Fur Trim
Surges," reads the headline on
the front page of a June 1992
issue of Fur World, a fur-indus
try publication. Sales of fur
trimmed items are up, and the
fur industry appears confident
that sales of all-fur garments
will soon rise as well.
The fur industry is also
launching a shrewd advertising
campaign to counter our efforts
to stop the horrifying cruelty of
fur. Shrewd, because it diverts
attention from the truth-the
enormous cruelty and animal
suffering that are the true cost
of every fur coat. The fur in
dustry would have you believe
that wearing fur is merely a
matter of choice-a personal
choice with no serious conse
quences for others. But who

Domestic pets (below) as well
as vvild animals (left, and front
cover) suffer crushed limbs
and slow, painful deaths from
the legl1old trap, an instrument
of torture favored by trappers
seeking pelts for the fur market.

would choose to wear fur,
knowing that it is the product
of animals' torment and pain?
Who would choose cruelty
over compassion? When hu
mane consumers know the
truth, they choose not to wear
fur.

THE CRUEL
FACTS

Tareens ofbrutally
millions of animals
raised or

trapped each year in the United
States and around the world-to
satisfy vanity and greed. The
scope of the cruelty that pro
duces fur garments is stagger
ing, and it's a sickening shock
to realize that a large part of
this cruelty is institutionalized
on fur ranches. There, inhu
mane treatment is routine and
large-scale. Although millions
of wild animals are raised and
killed on American fur ranches
annually, virtually no laws or
government regulations set any
standards regarding the condi
tions in which ranch-raised ani
mals Jive or die. The fur indus-

try's own professed standards
voluntary and unenforceable
are in large part a public-image
ploy aimed at pacifying the
public. Ranched animals are
killed in any manner that is
economical and convenient for
the ranchers, and that will not
damage the pelts.
Often ranchers kill small an
imals, such as mink and chin
chillas, by breaking their necks;

they also kill animals by
gassing them with carbon
monoxide or carbon dioxide,
frequently by channeling car
bon monoxide exhaust fumes
from a running motor vehicle
into the animals' enclosures.
Poisons, such as strychnine or
cyanide, or paralytic drugs are
sometimes used. Although anal
electrocution inflicts excruciat
ing pain, ranchers prefer this
method to kill animals too large
to have their necks broken.
In addition to the animals
who suffer on ranches, millions
of wild animals-including fox
es, wolves, coyotes, raccoons,
bobcats, beavers, muskrats, ot
ters, opossums, and mink-are

Animals raised on fur ranches
live and die in conditions of ab
ject mise1y, pain, and fear. For a
fox, a life spent in a flimsy wire
cage with no protection from
the elements (left) may be fol
lowed by an excruciating death
by electrocution (above).

trapped for their fur
each year in the United
States. Most are caught
with the infamous steel
jaw leghold trap, a de
vice so torturous that it
has been banned in
more than 65 countries.
The European Commu
nity (EC) has recog
nized the leghold trap's
barbarity; the EC has enacted a
ban, effective in 1995, on the
trap's use and on the importa
tion of fur from 13 species
whenever the fur comes from
countries where leghold traps
are still used-such as the Unit
ed States. But even with such
international consensus against
the leghold trap, its use contin
ues in the United States, the
world's leader in numbers of
trapped animals.
A leghold trap slams shut on
an animal's paw or leg with
tremendous force. Frantic to es
cape, animals may chew off
their own trapped limbs. Ani
mals may remain trapped for
long periods, during which they
are likely to suffer and die from
exhaustion, dehydration, preda
tion, freezing, or starvation.
States that have laws regarding
the placement and handling of
traps vary widely in how often
they requrre traps to be
checked. Some states have no
checking requirement. Many
animals have been found alive

after suffering in traps for as
long as two weeks.
After such an ordeal,
trapped animals usually face a
gruesome death. No laws or
regulations specify the ways in
which trapped animals may be
killed; they are typically killed
in whatever way is easiest for
the trapper and does not dam
age the pelt. Common killing
methods include beating an an
imal with a blunt instrument or
holding an animal by the legs
while slamming his/her head
against a tree or rock. Another
method is to crush the animal's
chest, causing the animal to
slowly suffocate or die from
damage to the heart.
Traps are indiscriminate
ly cruel: an estimated 5 million
nontarget animals-both do
mestic and wild- are acciden
tally caught in traps and suffer
agonizing deaths each year.
The HSUS has received more
than a thousand trapping case
reports that tell tragic stories of
beloved pets or unsuspecting

n 1988, when The HSUS
launched The Shame of Fur
ICampaign,
our goal was to

make the wearing of fur so
cially unacceptable. Our ef
forts met with overwhelming
success-as survey after sur
vey has shown, the majority
of Americans now oppose
killing animals for their fur.
Our 1988 campaign was
designed to educate the pub
lic about the cruelty in every
fur coat, and it succeeded.
Anti-fur efforts made head
lines in virtually all the major
print and broadcast news me
dia, from The New York
Times to National Pubbc Ra
dio to ABC's "20/20." Na
tionwide we posted our mes
sage on billboards, buses,
and kiosks; we placed ads
and public-service announce
ments; we distributed thou
sands of press kits, edu
cational packets, and video
documentaries. As knowl
edge of the facts spread, peo
ple voiced their opposition to
fur garments by writing let
ters to newspapers, complain
ing to department stores that
sold furs, distributing educa
tional material, and partici
pating in anti-fur rallies.
Anti-fur sentiment has
never been so strong-or
achieved such rewarding re
sults. The decline of the fur
industry has been dramat
ic; U.S. fur sales have
dropped to unprecedented
lows. During the winter
of 1990-91, an estimat
ed $850 million worth
of fur garments was
sold m the United
States-48 percent less
than 1989 's estimated
sales of $1.65 billion.
In 1986-87, a record year
for fur, 17 million animals
were trapped for their fur; in
1990--91, only 3.8 million an
imals met that fate, a whop
ping 78 percent drop. Fur sa
lons nationwide have closed
their doors, as consumers

have made it clear that fur is
no longer on their shopping
lists.
But now our hard-won
achievement is in jeopardy.
The fur industry has hung
on-and is clawing its way
back, slipping fur back in
to the mainstream with sales
of fur-trimmed items and
launching advertising cam
paigns to promote fur sales.
Fur sales are inching back up,
and the fur industry is plan
ning a big push for this year's
fur season, in the hopes of
fanning a backlash flame
against those who choose
compassion over cruelty.
By focusing on the issue
of choice, the fur industry
hopes to sidestep the issues
of cruelty and exploitation
a clever ploy! One ad cam
paign even allies the fur in
dustry with conservation and
research designed to "im
prove conditions for fur-bear
ing animals"!
Efforts to halt the sale of
fur have already helped mil
lions of fur-bearing animals,
who have not been forced to
live in misery and die in pain.
But unless we fully defeat the
fur industry now, the
number

fering animals may
creep back up. That would be
a loss for us-but an even
greater loss for the animals
who need our help. Fight fur
now!
■

wildlife mangled by traps. En
dangered or threatened species,
such as bald eagles, also fall
victim to traps. It's a cruel and
enormous waste-for the "luxu
ry" of a fur coat.

THE FUR INDUSTRY
FIGHTING BACK
espite these inescapable
D
facts, the fur industry per
sists in finding ways to twist

the truth and deceive the pub
lic. The industry has insisted,
for example, that trapping is
necessary for wildlife manage
ment and disease control. In
truth, wild-animal populations
naturally self-regulate in accor
dance with available food and
habitat. Also, there is no evi
dence that trapping controls
diseases, such as rabies, that
may threaten humans. In fact,
evidence suggests that trapping
worsens the problem! Yet trap
pers use such scare tactics to
try to con the public into be
lieving that trappers serve a
useful purpose and are motivat
ed by concern for wildlife,
when in reality most are moti
vated by the money they re
ceive for each pelt.
Demand for fashionable
pelts also contributes to the de
cline of entire species. At its
March 1992 meeting the Con
vention on International Trade
in Endangered Species placed
the South American Geoffroy's
cat on Appendix I, prohibiting
international trade in products
from these cats. Demand for
these animals' pelts was noted
as a significant contributing
factor to this species' decline.
How concerned for the envi
ronment and wildlife can the
fur industry be, when it threat
ens the survival of entire
species?
Because the fur industry
hasn't managed to counter
charges that the fur trade causes

enormous suffering and harms
the environment, the industry is
now claiming that opposition
to fur denjes Americans their
rightful freedom of choice.
Perhaps you've seen the ad
vertisement headlines: "Fur ...
Because It's My Fashion
Choice," "Fur ...My Choice,
Naturally." Ifs all part of a new
advertising blitz by the fur in
dustry, an industry that hopes to
foster-and capitalize on--<::on
sumers' confusion.

How much longer must animals
suffer and die for garments that
cater only to human vanity?
The HSUS is committed to
ensuring that the truth gets
out-and that we don't lose the
ground we've gained against
this trade in torture (see side
bar, "The Commg Crisis"). We
intend to keep fighting on the
side of compassion with our
own advertisements, billboards,
and media announcements. But
we need your help to make our
important campaign even more
successful. We know that con
sumers have the power to stop
the suffering and cruelty in
volved in fur. But we must
strike now, at this critical mo
ment.
■

• Be aware of all fur-fur trim, fur accessories, fur used as
lining. The fur industry is trying to survive the declining sales
of coats by foisting fur in other forms on the public. Don't be
fooled! All fur hurts!
• Help us track the innocent victims of trapping through
HSUS Trapping Case Reports, from which we compile infor
mation critical to cities and towns trying to enact trapping
bans. Fill out a report for every case of unintended trapping
you see, to help us document the numbers of nontarget ani
mals who suffer in traps each year. Pass out extra forms to
veterinarians and local humane societies. For four (free)
blank Trapping Case Report
forms (they may be copied),
send a stamped, self-ad
dressed business-sized enve
lope to Trapping Case Re
port, Wildlife and Habitat
Protection, The Humane So
ciety of the U.S., 2100 L St.,
NW, Washington, DC 20037.
• Tell stores that sell fur-in
any form-that you oppose
the selling of fur products.
Even stores that have closed
their fur salons may still sell
fur in other forms. Be on the
lookout! Complain to the
producers of television shows
and movies that glamorize
furs. Write in protest to con
tests, charities, and compa
rues that use furs as prizes or promotional items. Write a let
ter to the editor of your local newspaper objecting to fur ad
vertisements and exposing the truth about fur.
• Support retailers that refuse to sell fur. Let them know you
support them-the fur industry often targets such retailers in
massive letter-writing campaigns that criticize them for their
stance.
• Use the enclosed reply card to order reprints of this Close
Up Report. Distribute them widely. Order "Fur Shame" stick
ers and put them on the envelopes of all your correspon
dence; stick them on fur advertisements in magazines and
newspapers and mail these ads back to the publications in
which they appeared.
• Finally, help The HSUS end the fur industry's war on ani
mals by helping us spread the word about this brutal trade.
Your tax-deductible contribution will help us get the message
out at this critical moment-and help us in our work on behalf
of all animals who suffer at the hands of humans. Please use
the enclosed postage-paid envelope to send your contribution
■
m�
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